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Red Bull Website Advertising Appeal Analysis
Travel Time on the Red Bull Website
I spent twenty-seven minutes surfing the Red Bull official website which I found aesthetically appealing due to its simplicity. I clicked on the products tab to view the different flavors of the Red Bull energy drink that are currently available. The different Red Bull energy drink flavors were horizontally arranged, and by simply swiping sideways on my screen, different flavors came into view. I also clicked on the Red Bull shop to view other merchandise being sold by the company such as apparel and sports equipment. The only interruption throughout my surfing experience on the Red Bull website was a pop-up explaining the website cookies policies and providing me with the alternative of accepting all the cookies or managing the cookie settings. The absence of interruptions allowed me to focus on the Red Bull products, which added to the ease of using the website. Additionally, I found the website easy to use due to simple the navigation panel at the top of the page and the clarity that was enhanced by the division into different segments. However, I did not download anything from the website.
Message Appeal
I was enticed by the simplicity of the Red Bull website. More specifically, the website has generous amounts of white space separating the different segments, which creates a minimalistic outlook that seems orderly. Subsequently, I stayed on the website due to its exuberance which was well brought out by the ample use of different colors that enhanced the contrast between the different elements. For instance, the photos of the different Red Bull energy drink flavors were clear, three-dimensional, and colorful, and this made me want to buy and try out the different flavors of the Red Bull energy drink. The use of alignment on the website to place related content on the same segments also added to its appeal since I could easily access similar content. For instance, the segment titled “From the World of Red Bull” contained different stories concerning the sporting events that Red Bull was involved in, such as marathons and cycling events (Red Bull, 2021). The heading, “Red Bull Gives You Wings,” at the top of the website page added a sense of informality which made me more comfortable while surfing the website (Red Bull, 2021). The heading also piqued my interest regarding what drinking Red Bull would feel like. I also found the use of animation videos on the website appealing since I think they are hilarious, which made my surfing experience more enjoyable.
Surf Speak
The website can be made more appealing by the insertion of customer reviews on the company’s products which will enhance the popularity appeal of Red Bull since buyers will see that others are also consuming the drink. Providing accurate information about the content of the Red Bull energy drinks will also enhance the credibility of the advertisements since the customer will feel that the company is being more transparent about its products. This will also promote the trust that the buyers of the Red Bull energy drink will have in the company’s intentions, which will make them more willing to buy more from the company.
Media Match
I also watched a Red Bull advertisement video that entailed a caricature of Adam and Eve from the bible while in the Garden of Eden (Flying Planet, 2020). In the advertisement, Adam engages in a conversation with Eve who mentions that she wished to fly but did not have wings (Flying Planet, 2020). Adam then suggests that she drinks a Red Bull energy drink and assures her that the drink will give her wings (Flying Planet, 2020). Subsequently, they both sip from a can of Red Bull energy drink, after which they get wings and fly away (Flying Planet, 2020). The ad effectively complements the Red Bull website by maintaining the theme of Red Bull giving someone wings, which in this case uses symbolism to pass the message that Red Bull provides one with energy. The use of symbolism engages the viewer in actively deciphering the meaning of the ad, which makes the ad more effective in passing the message. This leads the viewers of the ad to question whether the claims being made by Red Bull advertisers are true, which then invites them to the Red Bull website to confirm the claims.
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